


Current efforts



Explaining options
Explaining the option for EVs and fuel efficient vehicles

Pay base registration

Enroll in OReGO & not the surcharge



Clarifying how RUC differs from other funding methods

e All users pay the base rate
= Similar to fuel taxes

e Not variable by time of day
= Unlike congestion pricing

e Applicable to entire system
= Unlike tolling



- Discussing future challenges

Business Rapidly

Disruption

Impacts on
revenue

changing
technologies
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Data security is more important than privacy
Familiarity increases comfort


Joining the national discussion

e MBUFA developed framework for
national pilot

e 1-95 Corridor Coalition
* Intersection of RUC and Tolling
* Interoperability

e RUC West
e Interoperability between states
e Test clearinghouse requirements

e FAST Act recipients’ projects



Overcoming challenges

Vision Private sector Evolving
adoption partnerships technology

Compliance Public
models Standards awareness




Engaging the public



What we’re doing

) A 4

e Explaining the funding
problem and the
solution.

e Teaching visually.

* Presenting the facts in a
personally relevant
way.

}- Inspiring people to
think and learn more.
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Our goal for this education program is to help Oregonians understand three things:
How transportation projects are funded
The existence of the transportation funding gap
How OReGO could address the funding gap

The campaign focuses two elements: 
Visuals of Oregon roads and destinations
Data about Oregon roads and the funding situation

This campaign is supremely visual because our research panel of 60 Oregonians agreed that visualizing where roads take them is an important emotional connection that gets their attention. 

However, facts are essential to educate and create understanding. So we are communicating those too, in a personally relevant way that should be easy to absorb.

Our call to action is to invite people to MyOReGO.org/connected to scroll through the campaign information and learn even more. 

We hope that with just one page – one page(!) of information – people will grasp the road funding problem and that OReGO is a good solution.



https://keeporegonconnected.org/

Communication tools

Videos Web page

Print materials Presentation
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Next year, we will take this education program to the public. Communication tools will help us reach as many people as possible, in person and online, with simple and clear messages about what road charging means for them and for Oregon.

We’ve produced a suite of videos to introduce OReGO in multiple channels. 
A feature video captures the passion for driving through Oregon landscapes while framing up the funding problem. 
Short vignettes address top road charge concerns in three theme areas:  1) how we got to OReGO, 2) how OReGO works, and 3) the future of road charging. Vignettes are all less than a minute and designed for sharing.

The campaign will be hosted by a landing page on MyOReGO.org, serving up the videos and quick facts about OReGO that drive the message home and offer people opportunities to learn more and get connected with the program.

A pocket (phone size) handout takeaway presents “road trip activities” that get people thinking about how valuable Oregon roads are to their every day lives and why the funding problem matters to them.

Our infographics provide bold and quick proof points that drive key messages. They can be shared online, placed in presentations or emails, printed, etc.

The public presentation can be offered by anyone (with a little knowledge or training) to explain the funding problem and OReGO’s proposition. The talking points do less talking and more asking of pointed questions that get audiences thinking for themselves about road funding. 

https://orego.prrwebdev.com/
https://vimeo.com/prr/review/289370524/d55a55e8be

Creative

INFOGRAPHICS




Creative

PRESENTATION




What’s next?



Continuing outreach

Uregén L CTUILELCERA

an

1.5 MILLION




Working on interoperability

Testing clearinghouse requirements




Developing a connected vehicle ecosystem
For RUC and ITS applications



Promoting EV adoption
Executive Order 17-21

 Working with ZEVIWG & OEVC
e Revitalizing the WCEH

 Working on EV enrollment in
OReGO in lieu of the
registration surcharge




Sharing the

Mobility

Marketplace

Vision

e Provide latest technology
solutions

e Administer accounts
* Provide interoperability

e Deliver an integrated user
experience
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But more importantly, we are sharing with others our vision for a mobility marketplace where the user experience is paramount.  This envisions having private sector service providers providing services like RUC, tolling, parking and other such services. To do that, users would bring their own technology to the ruc/tolling system, giving greater flexibility than one company with one tag can offer. And certainly more add-on benefits. A lot of Oregonians have these services already because they want them- what if we could connect to that same system, receive aggregated data for tolling, and have these services administer tolling on behalf of Oregon? For example, a person could keep their roadside assistance service, and have it also report and bill tolling information. And sharing this with others sets up very exciting possibilities for the business partners and the state to leverage data to meet mobility needs and provide a superior user experience. 
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