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Community Marketing Group

 Formed a community marketing group with chamber and
visitor bureau representatives from ferry-served
communities.

* ODbjective is to grow recreational and tourist ridership and
promote our ferry-served communities.

* Meetings held in March, August and November of 2012.
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Community Marketing Group

Anacortes Chamber of Commerce Executive Director
Stephanie Hamilton:

| am writing to applaud your marketing team in thinking
outside of the box to work in cooperation with ferry served
communities...we were delighted with the camaraderie and
iIdea sharing of those most affected by increased ferry
usage. An idea to utilize vessels to market the entire run
came from these meetings — an interactive map that
highlights all the ferry served communities. Additionally, we
are thrilled to be included in the “Go Somewhere”
campaign — yet another cost effective way to market our
communities.
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Community Marketing Group

San Juan Islands Visitors Bureau Executive Director
Deborah Hopkins Buchanan:

The WSF community map project has been accomplished
very quickly and smoothly...We also look forward to
continuing to partner in the “Go Somewhere” campaign
with WSF and the other ferry-served communities. Thank

you for your support of these cooperative marketing funds
and strategies!
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